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Building a w eb site is easy, turning it into a business siteisnt.

Not too long ago, when you asked a business person if they had a website, you may have heard a yes or
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however, a website must have a presence; it must be built as an office or as store, just like the one you

occupy, and no less valuable. Consumers are much more educated today and are faced with a

tremendous choice of providers who also are offeringagproducts and services. To succeed, you must
transform your website into an exciting, inviting place of business, and you must ensure that the
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To accomplish this goal, you neexdlie aware of the following:

Search Engine Ranking
Web Reputation
Internet Marketing
Quiality Content
Interaction

Search Engine Ranking—

What happens when you search for your business online? Is your website eas
accessible to people that are alreddpking for you? What about those searching fc
your niche do you stand out from the competition or do you blend in with the res

Being found a the first page in Google has become so important that in many cases it can make or
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break your businesshe battle for ranking is fierce and the ranking can change over time. Many spend
countless hours and funds trying to attain a prominent rank.

They key to obtaining high placement is in having precise and useful keywords and getting valuable
backlinksMastering this can take quite a bit of time so unless you are a search engine guru, it pays to
hire someone who can help get your site to show up early in the results.

Keywords

A few powerful keywords are much more valuable than numerous weak ones. Fihdipgpper

keywords for you website is the first and most crucial step when developing a search engine
optimization plan. Without these words, search engines will not know how to categorize your website
and it will become extremely difficult to find.

There are various tools online to help determine the best keywords. One of the most valuable is from
Google- the Adwords Keyword TooT his site can helgetermine what keywords relate to your website,
a word or phrase and how many times each keyword was searched for.

Keys to High Placement:

e OnPage Tactics
o Thoughtful metatags andkeywords built into your website
o Descriptive title
o Content that is search engine friendly

e Off-Page Tactics
o Obtaining links to your site from other highnking sites
o Being active in online forums, social networks, etc. that allow you to post your address
o Gontributing content online via articles, press releases, etc. that is relevant to your
keywords and includes a backlink to your site
o Listing your website and/or blog in prominent directories
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Although being near the top of the organic (naturalaussh is a large step towards search engine
success, there are two other avenues that are extremely valuable, and sometimes have more presence
than a highranking site.

AdWords Google's "sponsored" links, is where Google's Local Business Center (LB@)free
you pay per click to advertis@yr business. (for now) Google service where your business
Generally, a sponsored website will appear name, phone number, website, and a map of
before the natural search and to the right side. the location of your business, and others like it

Having a listing in both places will automatically are listed. This area can be extremely beneficial
double your chances of a pair of eyes to click ol to any business because it gives searchers the
your site. most importnt information about your
business, in addition, gives customers an
opportunity to leave feedback and reviews
about your business.

Without a presence in either of these, your potential customer may have already made it to your
competitor's sitenever giving you a chance. So, make sure your efforts are on all three because a
healthy mix will make the best bet for search engine success.

Web Reputation

A bad online reputation Is not easy it T o ANmY
overcome, so be preventative instead o0 SBTONEN i ONCVERNL DIFFERENT
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marketing effort will not be very effective. Customers
may come to your website, but if they are unsure of the
guality, the safety, or the valuef your product and
service, they may leave just as fast as they came in. Tru
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IT MIGHT BE A HICCUP BE ANY JAIL TIME OR
. . . ON YOUR WAY TO ETERNAL DAMNATION.
Some of these steps will help build your web reputation: - X

Y i\
e posting testimonials from satisfied customers &\. B0 @E
e product and service reviews or feedback area — /mr

e writing articles that are relevant to your business

o effective SEO that links relevant sites to your
website

e attracting wellregarded individuals or
organizations to endorse you

e being active in help forums or online
organizations, become an expert in your field

AND BE SURE TO
DEFAME OUR
COMPETITORS.
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Track what customers are saying about you. Toolsdikegle Alertwill allow you to get notification of
blogs, mentions, local press and otheformation about certain keywords.

Any public relations person would tell you tratsis communication is never an ideal situation for any
organization, so not only should businesses monitor their brand, but be active in preventing negative
feedback. Thi, of course, starts offline with your relationship with each and every customer. With the
advent of social media, one unhappy customer can create a significant negative buzz online.

Internet Marketing

Search engine success alone is not enough. Yauic& Y SNJ 62 y Qi |
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need to create other enforcing mechanisms.

Marketing can take many forms on the Internet. A somewhat traditional from is paid admgrtis
Various mediums allow advertising:

e Google AdWords, which is a mustve for most businesses, allows you to advertise to those
searching for your keyword

e Popular sites or blogs with viewers in your markemnything from broad audiences like a local
ySgaLll LISNRE 6So6aAasS (2 I yAOKS o6f23 Fo2dzi @2 dzN
advertising or sponsorships

e Paidads on social media sites likacebook allow you to spégiyour target based on various
criteria (gender, location, interest, agetc.)

To have a successful paid advertisement Change in Online Marketing Usage/Spending* in 2009

Campaign’ you must remember that gﬂ:;:ﬂ:jﬂegn:g]us small Businesses, by Tactic (% of
branding is pertinent because many Move Aboutte Less Do not wse
O2yadzYSNA g2y Qi Oft A0 : same
. social networking 25% 33% 5% 7%
(probably not even the fifth), so stay E-mail (current clients) 22% 3% % 40
consistent with your message and logo in  E-mail (potential clients) 21% 30k 5% 45%
order to make your brandtick in their e T N =5
) - ] ] E-commerce 13% 20% &% S0%
mind. Additionally, avoid obvious Blogging 12% 12% o 0%
advertising messages and schemes and Search engine 1% 7% % 54%
online display 8% 24% % 0%
.conce.ntrate orthe valug to the-customer T G o o o
in a direct and tethe-point fashion. Pardcasting % 8% 8% 83%
Maobile devices 2% 9% &% 2%

Nate: rmdmbars may not add o to 100% dug to rounding, *Hime of mongy
Seurce: Ad-ology Research, “The Small Business Marketing Survey,”
provided to eMarketer, December 18, 2008
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Social Media

According to Figure 1 (above), the area

most small businesses plan to expand

their marketing efforts in is with social

networks. However, over one third do not
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and should nobe for this reasonwithin

two years, the amount of social network

users has doubled making Facebook the

fourth most trafficked site in the world.

Not only Facebook, but other sites like Twitter, MySpace, FriendRemdlrubend others consist of
billionsof consumers. Having a presence on social networking sites allows you to interact directly with
your customers and clients in a simple and friendly fashAalditionally, with the speed at which
information travels with social media, news travels at theed of light.

Utilizethese networkdo get the message to consumefSive exclusive offers to your social network
communities and followers that encourage them to spread the word about your brand. Monitor these
communities to quickly respond to customsgrvice issues or offer your services to those inquiring.

Give ThenmQuality Content

In depth descriptions, articlesd valuable information not found anywhere els:
will keepthem coming back for more.

If your business is sellimgtangibleLIN2 R dzO (i
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' NBy Qi =apth Sescriptigh ofithgir potential investment. To separate yourself from

competition be sure to include:

e Detaileddescriptions that include specifications, measuremeahtents, etc.
e Enlargeablictures withmultiple anglespossibly even video demonstrations that show the

customer just how it works

e Product reviews that give prospective buyers a solid idbaut your product or services
e Suggestions for accessories, aulth, complementary services or products that will enhance the

customer experience
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In additionto quality information about your product or servicgive

the visitor useful and valuable information to keep them coming back
to your site. If you are a dentistffer information about dentahealth
2NJ 220K ¢ KA G Sifybuai a doktéor, Oflery dza S
information about things the customer can do themselves to maintain
their home. The information must be valuable, actionable, and easy
to follow. You ca also provide links to useful sites or compile
information from multiple sources.

If you have a consistent stream of information, cioles adding a

blog to your siteparticularly, something that readers can subscribe
to with an RSS reader by email Keep in mind bbdgging is a serious
commitment¢ noone is going to subscribe or come back if they notice updates are sparse and
invaluable.

Reward and ENGage Y QU CULS T O T €5

We live in a new age of social engagement and networking. People kxeress their
opinion, have their voices heard, and contribute to the choice of products and serv

So, ensure that your website has a place for submitting feedback. Polls and forums are great tools to
empower consumers because it enables them tpress their opinion about a product or serviédlow
reviews for products and services or display feedback from customers to help build credibility.

Everyone wants to feel valued and appreciated for
being a loyal customer. What are you doing to

reward cistomers' loyalty? Start a customer loyalty
and appreciation program. It could be as simple as

=< A S\ earning points towards products and services,
£ £ £ £ £ +— discounts for repeat business, vouchers for third
77 S v Sl v L L P L party products, or even free stationary and supplies.
wJ ) wJ J L —
FREE Ice Cream on your Gth visit! Incorporatethis appreciation program into your
e e S social media campaign by encouraging fans of your
Address | City State Zip Code business to "follow" or "friend" you on social
Gemachanbisisis networks. Offer them something for their

dedication.Use these networks to engage in
conversation with your customers aadlvays ask
how you can improve.
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evaluate your online endeavors.
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The ultimate measuring tool for your
online effectiveness will definitely be the
effectson revenue; however, monitoring
your online traffic is the next best thing.

There are many free tools that will help
track the amount of visitors to your

site. GoogleAnalyticsand StatCounter
are two of the most popular anéasily
used traffic monitoring toolsBoth will
require a bit of invisible code to be putin
your website(hopefully taken care of by
your web designer), buince that's there
you'll be able to segarious statistics

like:

e How many visitor@re viewing
your site at certain times and
during certain periods of time

e Their exact location

e The amount of time they spent
on each page and how they
navigated your site

e How they found you search
engine referral link, direct hit, etc.

This information is very valuable because it allows you to see which tasks are generating the most
response. So, if you spend a lot of time on a certain social network and see no referring links from that
site, you might cosider spending less time there or dropping it completely.

Also, if you're doing any traditional marketing or public relations campaigning, like putting out press

releases or advertisements, you will see how successful they are by increased trafficenedetise
date. At that point, you can evaluate the work you're doing and make sure it is worth your time.

Remember, you'll never become successful if you don't evaluate and make necessary changes, additions
or subtractions.

About WebP|usb e

WebPlu$§ is a fultservice web design and development firm. We provigdmmmerce solutions, web
design, software development, search engine optimization (SEO), online marketing, and web reputation
management.

To learn more antegin your journey beneath the surface of an ordinary website, contact us today.

Phone: (615) 823353 | Email: info@webplus5.com| Web: www.webplus5.com ]
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